AMAICA
[INE LOVE

Jamaica Toursit Board




MISSION

THE DEVELOPMENT AND MARKETING OF THE TOURISM INDUSTRY SO
THAT JAMAICA REMAINS THE PREMIER CARIBBEAN TOURIST
DESTINATION.

ROLE
Dy
Y TO KEEP JAMAICA’S PROFILE AS A TOURISM AND TRAVEL
DESTINATION PROMINENT IN THE INTERNATIONAL MARKETPLACE.

TO FACILITATE PRODUCT IMPROVEMENT BY WORKING WITH THE
PUBLIC AND PRIVATE SECTORS TO IMPROVE AND ENHANCE THOSE
FACILITIES WHICH SUPPORT JAMAICA’S IMAGE AS A TOURISM AND
TRAVEL DESTINATION.

GOAL

TO BECOME THE BEST TOURISM AND TRAVEL DESTINATION AS
35 MEASURED BY THE INTERNATIONAL MARKETPLACE.
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PRESENTATION MAIN TOPICS
OUTL INE - Econonie Tnpact, of Tourisn or

— Market Breakdown by percentage:
USA
Europe
= il (Northern & Continental)

— Developments
(Recent Openings, Attractions)
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EXCHANGE EARNINGS

2014 +6.2
2015 +7.0
2016 + 8.6
2017 +15.2
2018 +7.2

1,000 1,250 1,500 1,750 2,000 2,250 2,500 2,750 3,000 3,250 3,500



JAN. - DEC.

% Change
2014 +3.6
2015 +2.1
2016 +2.8
2017 +7.8
2018 +5.1

1,000,000 1,500,000 2,000,000 2,500,000 3,000,000



JAN. — DEC.
- % Change
2014 _ +12.5

2015 +10.2

2016 + 5.5

2017 +16.2

2018 — - 4.0
6 600:000 1,006.000 1.606,000 2,006,000 2.606,000




P
00 Ll
O,

H 2 <
L = E
X O
X O L
< X O
= < [X
L Lol
X Q.
an



USA
65.9%

MARKET SHARE
January - December

2018

Canada
16.2%

UK

8.7%

Europe
All 4.6%
Other Caribbean

2.0% 2.7%



MARKET SHARE

January - March
2019

USA
64.5%

Canada
19.6%

UK
7.2%

Europe

All 4.9%

Other Caribbean
1.8% 2.0%
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(-2.7% 2018/17)

UK
Ireland

*Denmark

c1nland

‘Norway

Sweden
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NORTHERN EUROPE REGIONAL OFFICE
LONDON

1-2 Prince Consort Road,
London, SW7 2BZ

Tel: +44-207-225-9090

Email:
mail@visitjamaica.com
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Continental

Russia

103,078

8.4% growth



TOTAL STOPOVER ARRIVALS BY PERMANENT RESIDENCE
*(IN SEPERATE REGIONS JAN-DEC 2018)

SOUTHERN EUROPE CENTRAL/EAST EUROPE WESTERN EUROPE
Italy 13,721 Poland 5,011 Germany 34,255
*Spain 6,722 *Russia 3,156 France 9,012
Portugal 3,573 *Other Europe 2,706 *Netherlands 8,982
Greece 292 *Czech Republic 1,451 *Belgium 6,327

‘Ukraine 542 Switzerland 3,768
Hungary 516 *Austria 2,904

Luxemburg 343
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- 12,000 new rooms expected to be added to existing room stock over the next 5
years (millions of US dollar investment)

- New Investments:

 H10 Hotels to build 1000 rooms

 Amaterra to build out 5000 rooms

* Princess Hotels & Resorts to build 2000 room
 Hard Rock to build 1100 rooms

» Karisma to build 800 rooms

* Moon Palace to build 700 rooms.

» former Wyndam Hotel to add 250 more rooms
« AC Marriott to add 220 rooms later this year




n I R Hotel 40+ rooms in Kingston
Recent pENNgSs B TR

S Hotel 120 rooms in Montego Bay




]
nttractlnns Artist impression for the Closed Harbour
Beach Park in Montego Bay




Jamaica Tourist Board
‘Representatives - Continental Europe

GREGORY SHERVINGTON

Regional Director
*c/0 Embassy of Jamaica
«Schmargendorfer Str. 32, 12159 Berlin
Germany

Work: +4930 5524 1241
*Mobile:+491511 63320 83
oFax:+4930 8599 4541
*Email: GShervington@visitiamaica.com

BENELUX

Hans VVan Wamel

siInfo@ontdekjamaica.nl

GERMANY

Christian Zerbian
«C.Zerbian@fastforward-marketing.de
FRANCE
Helene Berthau

*hb@indigofrance.com

EASTERN EUROPE

Chevannes Barragan De Luyz

c.barragan@visitiamaica.com

SPAIN

Marc Meister

sergat@sergat.com

ITALY

Elisa Eterno

selisa.eterno@interfacetourism.com






